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A YEAR OF GROWTH

When you're first starting out in business, you brag
? about every award, every milestone, every professional
Ie a accomplishment. But when you have been around the
- block a time or two, you start to realize that those things
matter more to you than they do to your clients.

S et What do they care about? Results.
=

That's the idea behind our first ever agency impact report.

Not only is it a chance to look back on last year's creative,
I e S l I S (and boy, there was a lot), but it's an opportunity to see
] just how we moved the needle for our client partners.
And if along the way there’s an award or milestone, well

that’s justicing on the cake. Don't you agree?

—John




WHEW

that was fun




fast facts
45 16 23

- employees years of client years In
- &8creative combined partnerships business
~ partners experience in 2025
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OUR DRIVING FORCE

moving the needle

FIELDS Professional Finance Housing Faith-based
SERVED Services / B2B Law Construction Non-Profit



we break o S
thrigugh [Reses,
the noise

we love,our job
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We try to bring
big-picture strategy,
: imagination and fun
1 to everything we do.

ACCOUNTABILITY

Always, always
measuring impact is
WHAT WE LIVE FOR.
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| We build relationships to keep projects
on time, on budget and on point.



“marketing isn’t an expense. .
it’s rocket fuel. 1t you Want b '
to gotothe moon, make @ 7§
sure you have a full anl %y e

—John Lindner, Big Idea Generator-in-Chief " y




QUIET STRENGTFE
POWERFUL RESULTS.

CARY STREET

:‘ F\JEET March 2025

TNERS PORTFOLIO ADVISORY GROUP




QUIET STRENG 'Fll
POWERFUL RESULTS.
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sibpro 3

Using humor to highlight
an undeniable insight
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ywam river city

Distilling four brands into one clear identity —
powered by a jaw-dropping website




Positioned to Sell: Created

a monster 2000+ page site

(our biggest website yet!) that
leveraged new brand positioning
to differentiate financial advisors.

Powerfully Interactive: Introduced
tools to visualize over 320,000 data
points, 2,000 fund profiles and

30 interactive index tables.

Big Impact: Consolidated sites
to drive 10x traffic and open up
cross-selling opportunities.

30 sec

time needed to craft
true differentiation

Video Creation: Captured

the frustration and freedom
experienced by homeowners in
an impossible-to-ignore way.

Smart Messaging: Crafted
breakthrough messaging with
focus on convenience, positioning
SlopePro outside of the usual
“we're experienced roofers” pack.

Buzz-worthy Results: The video
has garnered over 425,000 YouTube
views and counting.

78 SLOPEPRO

$348K

fundraising haul and
surging attendance

Tech Tactics: New web pages
highlighted accomplishments and
increased SEO for the assisted
living facility. New Al tools eased
donation process with a 73%
conversion rate.

Unprecedented Gifts : The fourth
Annual Benefit Dinner secured an
unseen $348,000 in donations.

Growth-Powered Plans: The
dinner’s record breaking didn't
stop there with attendance levels
hitting new highs. Now, 2026's
event is boasting a bigger venue
to accomodate the demand.

4 saintfrancis



https://cefdata.com/
https://www.facebook.com/reel/1565096687852923

$311M

AUM for best year ever
(second year in a row)

Record Growth: 2025 became
EverBless' top year with $27.5M
contributions—an almost 62%
increase from two years ago.

Social Superstar: Increased Meta
followers nearly 50%. Doubled

social impressions through LinkedIn.

Kickstarted new YouTube channel.

Multi-channel Miracle: 11 events,
2 new programs, 2 magazines,

5 videos and dozens of email and
social media posts formed a

multi-point multimedia content cycle.

Web Wonder: Drove 14% increase
in web traffic with new content.

p EverBless.

FOUNDATION

1 powerful and
distinctive voice

Ad-vantage: Print ad campaign
highlighted their "quiet strength.”

)

MICHIEHAMLETT

ATTORNEYS AT LAW

Simply Divine: Re-branded
multi-site organization under a
single, non-geographic banner, and
combined four websites into one.

$12b

AUM milestone reached
after 23 years.

Strong Growth: Hit $12B AUM,
opened two new offices and

received national accolades,
including USA TODAY Top Firm.

Website Milestones: Launched
new services pages and enhanced
Interactive insights page.

Oh Yeah, and Awards: Received
Gramercy Institute Financial
Content Marketing Award for
CI0 In Your Corner and Weekly
Market Brief materials.

CARY STREET

PARTNERS



https://ywamrivercity.org/

when N we're
they're " happy...

]: l'a'p p y )
"l don't want to start a new
"Everything that feels year without acknowledging
right about SlopePro is all 93 Octane has done for
“"From day one, 93 Octane 93 Octane. Without them, Saint Francis — Manchester
wasn't just an extension of we'd be like every other in 2025. We absolutely love
our team, they were truly roofing company. They working with their team! We
iInvested in our mission. really legitimize us and \ always end up with results
| cannot imagine the make us feel like a larger o much more wonderful than
success we have had company than we are.” we had ever envisioned.”
DB A - —Alden Echols P4 —Christy Heinen
—Todd Fuller 52 £ Co-owner & \9 Development
CEO p— President of i "LT) Director
EverBless o) Operations ) 7 / i Saint Francis —
Foundation SlopePro S . Manchester




Whether it's an increase In sales, reaching a donation goal, taking a brand to
the next level or getting a new initiative off the ground, we're up for it.

Because we are fueled by the desire to make things happen. Our skills and
proven experience In strengthening brands, driving engagement and elevating
websites make us a prime partner. So, how can we accelerate your business?
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ARE YOU READY FOR TAKE OFF IN 20267

let’s chat! [



tel:8048438800
mailto:john%4093-octane.com?subject=I%27m%20ready%20for%20take-off...
https://form.jotform.com/92866583727171

